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Introduction

Purposes of the Study

This study was commissioned by The Brewers of Europe. The purposes of the study are the following:

* research and analyse the trend and significance of global trade and investment patterns by the EU brewing
sector since the 1990s, when the formation of EU contributed significantly to liberalisation in the global
trade system;

* identify and establish important contributing factors to the past and emerging trends such as trade
liberalisation agreements, urbanisation, logistics and communications, supply chains efficiencies,
consumption patterns and so on;

* provide strategic insights on the future of the EU brewing sector in identifying trade strategies to maintain
global competitiveness and to open new markets.



Introduction

Approach: ‘Big Data’ with GIS, Network and Econometric Analysis

™

’4 Geographical Scope

e 180 countries representing the complete world system

e Comprehensive database developed to harmonize data from several
international organizations (FAO, World Bank, WTO, World Economic Forum,
EUROSTAT)

- *9 geographical groupings
’ Trade Data

e FAOSTAT (Global trade data) from 1993 to 2012 (20 years)
e EUROSTAT (Regional trade and investment data) (Supplemental Data)

{ Investment Data ‘

* ORBIS (includes global information on firms including ownership as of 2014)

e fDi Markets (covers global greenfield investments and includes information on
firm, destination city, firm activity, year of investment from 2003 to 2012)

{The Brewers of Europe Statistics and Interviews ‘

e Additional insights from 10 - 15 industry experts, academics, large and small
brewing firms to verify findings

e Additional statistics provided by The Brewers of Europe and members
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Executive Summary 8

Facts at a Glance

e There are now around 7,500 breweries in the EU, double the number in
2010 and with over 1500 breweries opening since 2013.

e Over the 20 years between 1993 to 2012, the trading ties of EU28 countries
extend to 123 countries outside of the EU.

e EU28 member countries are among the top 3 import partners of 97
countries outside of the EU.

* Between 1993 and 2012, a total of 830 million hectoliters of beer, with an
equivalent value of about 80 billion US dollars, was traded around the
world excluding intra-EU trade!. Trading between the world and EU28

accounted for 40% thereof representing around 330 million hectoliters, or
30 billion US dollars.

* Annual traded quantity around the world has more than tripled in 20 years,
from 17 million hectoliters in 1993 to close to 70 million hectoliters in 2012,
with an average annual growth of 8%.

1 Between 1993 and 2012, the total intra EU trade in Beer totalled 600 million hectolitres.
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Beer Connects Europe with the World

Countries Countries (Hectoliters of Beer)
Size represents the traded value

- Countries with which EU28 are among the top three import partners

@ Exporting Importing Trade linkages

Figure: Geographical layout of the global trade network of beer. The sizes of the
circles represent the total import/export quantity (summed from 1993 to 2012) of a
given country, and the thickness of the lines represent the trade linkage value as The trading ties of EU28 members extend to 123
expressed in hectoliters traded between two countries. Only trade linkages with countries in the world and EU28 member countries
values greater than 10,000 hectoliters are shown. Intra-EU28 trade values and
linkages are NOT included in this map for clarity.

are among the top three import partners of no less
than 97 countries outside of EU.

Source: GIS mapping by author, based on FAOSTAT 1993 to 2012
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Executive Summary 10

Latin America
& Caribbeap

Figure: Topological layout of the global trade network of beer grouped by region. EU28
member countries are highly connected with the rest of the world through trading ties.
The lines represent the traded quantity in hectoliters between two countries. Only trade
linkages with values greater than 50,000 hectoliters (summed from 1993 to 2012) are
shown. Intra-EU28 trade linkages ARE included here to give a full picture.

The importance of the European brewing
sector in European trade with the rest of the
world is demonstrated by the central position
and structural connectedness of European
brewers for both trade and investment?.

Beer-related trade and investment do not
only represent an economic exchange, but
more importantly an exchange of culture and
prestige. Therefore the global beer network
can be a good indicator of the openness of
countries in facilitating knowledge, people
and investment flows?. The European
brewers are powerful world players leading
the way in investing into emerging markets,
contributing to growth and prosperity for
both Europe and the third countries.

1 Source: Pajek Network Visualisation by author with graphical design
enhancements, based on FAOSTAT Database 1993 to 2012

2 Source: Tsui, . S. W., & Wall, R. S. (2015). A Beer Index for International Food
Security? A Dynamic Evolution Study of Global Geographical Networks.
Presented at the Academy of International Business (AlB) Annual Conference
2015, Bangalore. Submitted for peer reviewed academic journal.
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European Brewers are Global Brewers

As of 2016, the EU is home to around 7500 breweries
accounting for almost half of the world total and boasts
a history of brewing culture and heritage that dates back
thousands of years.

Over the 20 years between 1993 to 2012, the trading
ties of EU brewers have grown to 123 countries outside
of EU. Furthermore, the EU countries are among the top
three import partners of no less than 97 countries
outside of the EU.

The EU is also home to the headquarters of the world’s
largest brewing companies. These Europe-based
multinationals play a leading role in European
investment in emerging markets in Africa, Asia-Pacific as
well as Latin America.

Over the past two decades, there have been major
global transformations with significant impact on the
consumption patterns of beer.

European-based brewers are now focusing on trends in
the emerging markets: income growth, positive
demographics and urbanisation.

As the European brewers demonstrate, the continued
prosperity of the EU depends on connecting to the
growth of developing countries and therefore it is ever
more important for policy makers and business leaders
to understand the dynamics and interplay of the global
changes.



Executive Summary 12

European Brewers are Global Brewers

Beer Traded (hectolitres) between EU and the Rest of the World
(aggregated from 1993 and 2012)

Imports from EU: 17,736,740
Exports to EU: 1,037,060

EUtoEU:
629,724,710

Imports from EU: 20,051,510
Exports to EU: 5,627,720

Imports from EU: 210,817,400
Exports to EU: 4,174,780

South Asia

Imports from EU: 194,260
Exports to EU: 100,270

Imports from EU: 8,799,160
Exports to EU: 112,940

Imports from EU: 27,192,880
Imports from EU: 9,270,420 »
Exports to EU: 501,700 Exports to EU: 4,448,140

Imports from EU: 5,905,860
Exports to EU: 15,444,730

EU countries both import and export
beer. The continued success of the EU

brewing sector relies on the EU
connecting its internal market to the rest

Source: Calculations and illustration by author based on FAOSTAT Of the WO rld
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EU Brewing Sector Contributes to Europe 2020 Growth Strategy

The EU brewing sector has grown exponentially with the
EU internal market and supports the EU’s commitment
to further developing the internal market.

Going forward, the continued success of the EU brewing
sector relies on the EU connecting its internal market to
the rest of the world.

The EU brewing sector has benefitted from the EU trade
policy of liberalisation and opening new markets, and
vice versa, the open and global nature of the EU brewing
sector contributes to the EU policy agenda of remaining
an open and transparent economy.

European brewers are major investors in emerging
countries. Beer is not just traded; European brewers
commonly invest in local production with locally
sourced raw materials for local brands. This contributes
directly to development and prosperity in emerging
countries: through employment, investment in
infrastructure, improving supply chain management,
and commitment to sustainability through supplier and
human rights codes, adhering to global standards.

Further growth both within and outside of EU will very
much rely on continued trade liberalisation measures,
strengthening economic relations as well as supportive
legislative and governance frameworks that enable the
sustainable development of the whole supply chain
covering issues ranging from employment, taxation,
sustainable  production and consumption, to
environmental policy, food safety and food security.
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Breweries in Every EU28 Countries — Resilience and Entrepreneurship

afa
) i chatamnt ' éA 3 A » ]
EU Brewing Sector 5 R a . o A
A
No. of Breweriesin Towns and Cities | “* A da A T4 A ry - 4,0 a

Distribution of breweries in EU28
(location shown in registered towns and
cities). There are now around 7,500
breweries, doubling the number in 2010.

The European brewing sector is increasingly vibrant. The European brewing sector has demonstrated its

This is reflected in the growth of small and medium resilience, entrepreneurship and global leadership
sized brewers in the EU as well as innovation within and will continue to innovate and lead the global

the category by small and big brewers alike. beer development in the future!

New styles of beer and flavours are constantly
introduced. Low and zero % alcohol beers is also a
growing trend, allowing consumers to enjoy beer at
different moments.

Source: GIS mapping by author, based on the Brewers of Europe Statistics
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Global Market Overview

16

European Union

Non-EU Western Europe
CEE and Central Asia

Middle East and North Africa
East Asia and Pacific

South Asia

Sub-Saharan Africa

North America

Latin America and Caribbean

The study covers 180 countries in the

world, grouped under 9 geographical
regions.
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Global Beer Market Overview
EU28 — Overview of Beer Import by Regions from 1993 to 2012

EU28 - Total Import (1993 to 2012)

5% of the total imported beer of EU28
countries between 1993 and 2012 was from
third countries.

European Union
629,724,705 (hl)
95%

60,000,000

EU28 — Annual Import (1993 to 2012)

50,000,000

40,000,000 - —
30,000,000 — — European Union
Non-EU Western Europe
_ - — CEE and Central Asia
Middle East and North Africa
20,000,000 . East Asia and Pacific
South Asia
Sub-Saharan Africa
10,000,000 North America
Latin America and Caribbean
0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Import Quantity (Hectoliters)
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EU28 — Overview of Beer Export by Regions from 1993 to 2012

Global Market Overview

18

EU28 -Total Export (1993 to 2012)

North America
210,817,395 (hl)

European Union

629,724,705 (hl) ' \‘--—-....

East Asia & Pacific
27,192,875 (hl)
3%

80,000,000
Eu28 - Annual Export (1993 to 2012)

70,000,000

60,000,000 I I
50,000,000 I I
£40,000,000
30,000,000 I I I
20,000,000
10,000,000
0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

)

ity (Hectoliters

tQuanti

Expor
||

About 30% of the total exported beer of

European Union

Non-EU Western Europe
CEE and Central Asia

Middle East and North Africa
East Asia and Pacific

South Asia

Sub-Saharan Africa

North America

Latin America and Caribbean

23% ) EU28 countries between 1993 and 2012 was
destined for third countries.
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Global Beer Market Overview
Non-EU Western Europe — Overview of Beer Import by Regions from 1993 to 2012

Non-EU Western Europe - Total Import (1993 to 2012)
’: (.-.

95% of the total imported beer of Non-EU

European Union
17,736,735 (hl)
95%

Western Europe between 1993 and 2012 was
from EU28 countries.

Non-EU Western Europe - Annual Import (1993 to 2012)

1,600,000
1,400,000
1,200,000

1,000,000

European Union

- i
800.000 —Im — - = Non-EU Western Europe
’ - = = . = B CEE and Central Asia
Middle East and North Africa
600,000 East Asia and Pacific
South Asia
400,000 Sub-Saharan Africa
North America
200,000 Latin America and Caribbean
0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Import Quantity (Hectoliters)
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Global Beer Market Overview
Non-EU Western Europe — Overview of Beer Export by Regions from 1993 to 2012

Non-EU Western Europe - Total Export (1993 to 2012)

-~
European Union
95% of the total exported beer of Non-EU 1,037,060 (h) North America
Western Europe between 1993 and 2012 was 95% 38,315 (hl)

3%

destined for EU28 countries.

Non-EU Western Europe - Annual Export (1993 to 2012)

120,000

2
g

r

80,000

European Union
Non-EU Western Europe
CEE and Central Asia

Middle East and North Africa
East Asia and Pacific
40,000 _ South Asia
] Sub-Saharan Africa
North America
20,000 Latin America and Caribbean
0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

60,000

Export Quantity (Hectoliters)
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Global Beer Market Overview
CEE & Central Asia — Overview of Beer Import by Regions from 1993 to 2012
CEE & Central Asia- Import (1993 to 2012)

European Union
20,051,510 (hl)

P 26%
CEE & Central Asia 26% of the total imported beer of Central &
55,173,020 (hl) :
72% Eastern Europe and Central Asia between
1993 and 2012 was from EU28 countries.
CEE & Central Asia - Annual Import (1993 to 2012)
12,000,000

10,000,000

8,000,000

6,000,000

4,000,000

2,000,000 I I I
- m m I m AN

0
1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

European Union

Non-EU Western Europe
CEE and Central Asia

Middle East and North Africa
East Asia and Pacific

South Asia

Sub-Saharan Africa

North America

Latin America and Caribbean

Import Quantity (Hectoliters)
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Global Beer Market Overview

CEE & Central Asia — Overview of Beer Export by Regions from 1993 to 2012
CEE & Central Asia - Total Export (1993 to 2012)

European Union
5,627,720
9%

Py

CEE & Central Asia
55,173,020 (hl)
B87%

Middle East &
= North Africa
1,362,835

2%

9% of the total exported beer of Central &
Eastern Europe and Central Asia between

1993 and 2012 was destined for EU28
countries.

CEE & Central Asia - Annual Export (1993 to 2012)
9,000,000
8,000,000

7,000,000

6,000,000

5,000,000

4,000,000

3,000,000

2,000,000

1,000,000 I
0 — — e - = = W

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

European Union

Non-EU Western Europe
CEE and Central Asia

Middle East and North Africa
East Asia and Pacific

South Asia

Sub-Saharan Africa

North America

Latin America and Caribbean

Export Quantity (Hectoliters)
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Global Beer Market Overview

East Asia & Pacific — Overview of Beer Import by Regions from 1993 to 2012
East Asia & Pacific - Total Import (1993 to 2012)

26% of the total imported beer of East Asia &
Pacific between 1993 and 2012 was from
EU28 countries.

North America
17,131,995 (hl)
17%

Latin America &
Caribbean
9,192,205 (hl)
9%

East Asia & Pacific
48,913,150 (hl)
47%

European Union
27,192,875 (hl)
26%

East Asia & Pacific - Annual Import (1993 to 2012)
10,000,000
9,000,000
8,000,000
7,000,000
6,000,000

5,000,000
]

Non-EU Western Europe /

-
European Union
m N
4,000,000 u CEE and Central Asia
Middle East and North Africa
East Asia and Pacific
South Asia
Sub-Saharan Africa
Latin America and Caribbean

]
i
_ |
3,000,000 I I
2,000,000
1,000,000 I
0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Import Quantity (Hectoliters)

North America
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Global Beer Market Overview

East Asia & Pacific — Overview of Beer Export by Regions from 1993 to 2012
East Asia & Pacific - Total Export(1993 to 2012)

7% of the total exported beer of East Asia &

North America
7,165,080 (hl)
11%

Pacific between 1993 and 2012 was destined
for EU28 countries.

European Union

4,448,140 (hl) East Asia & Pacific
7% 48,913,150 (hl)
79%
East Asia & Pacific - Annual Export(1993 to 2012)
6,000,000
5,000,000

Export Quantity (Hectoliters)

4,000,000 I
European Union ¥ /
Non-EU Western Europe -
East Asia and Pacific
Sub-Saharan Africa

u - |
I | m B
3,000,000 |
_ = B [
- . | . CEE and Central Asia
2,000,000 _— i
. |
1,000,000
North America
0 Latin America and Caribbean

Middle East and North Africa
South Asia
1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
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Global Beer Market Overview

Latin America & Caribbean — Overview of Beer Import by Regions from 1993 to 2012
Latin America & Caribbean - Annual Import (1993 to 2012)

European Union 7,000,000
Non-EU Western Europe

CEE and Central Asia

Middle East and North Africa 6,000,000
East Asia and Pacific

South Asia
Sub-Saharan Africa
North America
Latin America and Caribbean

5,000,000

4,000,000

3,000,000
2,000,000
. 1,000,000
. ‘ I I I I I I
2 1 0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Import Quantity (Hectoliters)

Latin America & Caribbean - Total Import (1993 to 2012)

European Union
5,905,860 (hl)
11%

North America
23,121,910 (hl)
41%

Latin America &
Caribbean
26,682,415 (hl)

11% of the total imported beer of Latin 8%

America & Caribbean between 1993 and
2012 was from EU28 countries.
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Global Beer Market Overview

Latin America & Caribbean — Overview of Beer Export by Regions from 1993 to 2012
Latin America & Caribbean - Annual Export (1993 to 2012)

European Union
Non-EU Western Europe 30,000,000
CEE and Central Asia

Middle East and North Africa
East Asia and Pacific

South Asia

Sub-Saharan Africa

North America

Latin America and Caribbean

25,000,000

20,000,000

15,000,000

10,000,000

5,000,000 I I I I
a i

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Export Quantity (Hectoliters)

Latin America & Caribbean - Total Export (1993 to 2012)

East Asia & Pacific
9,192,205 (hl)
3%

European Union
15,444,730 (hl)
6%

North America
223,810,215 (hl)
81%

Latin America &
Caribbean
26,682,415 (hl)
10%

6% of the total exported beer of Latin

America & Caribbean between 1993 and
2012 was destined for EU28 countries.
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Global Beer Market Overview
Middle East & North Africa — Overview of Beer Import by Regions from 1993 to 2012

Middle East & North Africa - Total Import (1993 to 2012)

75% of the total imported beer of Middle

Viddle Eact & East & North Africa between 1993 and 2012

North Africa was from EU28 countries.

329,165 (hl)
3%

[ =

European Union
8,799,155 (hl)
75%

CEE & Central Asia
1,362,835(hl)
12%

East Asia & Pacific
468,630 (hl)
4%

Middle East & North Africa - Annual Import (1993 to 2012)

1,400,000

1,200,000

1,000,000

800,000 European Union

-
-
|| ] B =
|| Non-EU Western Europe
- == CEE and Central Asia
600,000 - Middle East and North Africa
East Asia and Pacific
South Asia
400,000 = Sub-Saharan Africa
—_— North America
200,000 I I I Latin America and Caribbean
0 H E = I

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Import Quantity (Hectoliters)
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Global Beer Market Overview
Middle East & North Africa — Overview of Beer Export by Regions from 1993 to 2012

Middle East & North Africa - Total Export(1993 to 2012)

North America
47,725 (hl)
9%

21% of the total exported beer of Middle East

& North Africa between 1993 and 2012 was
destined for EU28 countries.

Sub-Saharan Africa
37,670 (hl)
7%

Middle East &
North Africa
329,165 (hl)

60%

European Union
112,940 (hl)
21%

Middle East & North Africa - Annual Export (1993 to 2012)

120,000

3
o
5

i

80,000

European Union

Non-EU Western Europe
CEE and Central Asia

Middle East and North Africa
East Asia and Pacific

South Asia

Sub-Saharan Africa

North America

Latin America and Caribbean

60,000

40,000
20,000 — I - I I

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Export Quantity (Hectoliters)
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Global Beer Market Overview
North America — Overview of Beer Import by Regions from 1993 to 2012

North America - Total Import (1993 to 2012)

North America
84,339,565 (hl)
16%

European Union
210,817,395 (hl)| - ..
40%

Latin America &
Caribbean
223,810,215 (hl)
43%

40% of the total imported beer of North
America between 1993 and 2012 was from
EU28 countries.

North America - Annual Import (1993 to 2012)
40,000,000

35,000,000
European Union

Non-EU Western Europe
30,000,000

CEE and Central Asia
Middle East and North Africa
East Asia and Pacific 25,000,000
South Asia
Sub-Saharan Africa £ 20,000,000
North America
Latin America and Caribbean 15,000,000
10,000,000
5,000,000
0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Import Quantity (Hectoliters)
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Global Beer Market Overview

North America — Overview of Beer Export by Regions from 1993 to 2012

3% of the total exported beer of North
America between 1993 and 2012 was
destined for EU28 countries.

European Union

Non-EU Western Europe
CEE and Central Asia

Middle East and North Africa
East Asia and Pacific

South Asia

Sub-Saharan Africa

North America

Latin America and Caribbean

Export Quantity (Hectoliters)

10,000,000
9,000,000
8,000,000
7,000,000
6,000,000
5,000,000
4,000,000
3,000,000
2,000,000
1,000,000

0

North America - Total Export (1993 to 2012)

East Asia & Pacific
17,131,995 (hl)
13%

- European Union | .
North America - 4,174,775 (hl)
84,339,565 (hl)

3%
65%

Latin America &
Caribbean
23,121,910 (hl)
18%

North America - Annual Export (1993 to 2012)

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
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Global Beer Market Overview
South Asia — Overview of Beer Import by Regions from 1993 to 2012

South Asia - Total Import (1993 to 2012)

19% of the total imported beer of South Asia

South Asia
230,490 (hl)
22%

between 1993 and 2012 was from EU28
countries.

East Asia & Pacific
518,185 (hl)
49%

Latin America &
Caribbean
90,745 (hl)

9%

European Union

194,255 (hl)
19%
South Asia - Annual Import (1993 to 2012)
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160,000
v
o 140,000
=
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& Il East Asia and Pacific
s 60,000 South Asia
o I Sub-Saharan Africa
=%
E 40,000 [ |

= - - North America
Latin America and Caribbean
11l A | i
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Global Beer Market Overview

South Asia — Overview of Beer Export by Regions from 1993 to 2012
South Asia - Total Export (1993 to 2012)

North America South Asia
281,465 (hl) 230,490 (hl) 7% of the total exported beer of South Asia

19% 16% between 1993 and 2012 was destined for

EU28 countries.

Middle East &
North Africa
133,630 (hl)

9%

P

European Union East Asia & Pacific

100,265 (hl) 719,270 (hl)
7% 48%
South Asia - Annual Export (1993 to 2012)
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250,000 B
200,000 N
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Global Beer Market Overview
Sub-Saharan Africa — Overview of Beer Import by Regions from 1993 to 2012

Sub-Saharan Africa - Total Import (1993 to 2012)

62% of the total imported beer of Sub-

Sub-Saharan Africa
5,223,945 (hl)
35%

Saharan Africa between 1993 and 2012 was
from EU28 countries.

European Union

9,270,420 (hl)
Non-EU Western Europe

62%
CEE and Central Asia

|
Middle East and North Africa
East Asia and Pacific
South Asia £ 1,500,000 o
Sub-Saharan Africa
North America
Latin America and Caribbean 1,000,000 .
500,000 I I
_-llllllllllll

0
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Sub-Saharan Africa - Annual Import (1993 to 2012)

3,000,000

2,500,000

European Union
2,000,000
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Global Beer Market Overview

Sub-Saharan Africa — Overview of Beer Export by Regions from 1993 to 2012

Sub-Saharan Africa - Total Export (1993 to 2012)

Sub-Saharan Africa
5,223,945 (hl)
83%

European Union

Non-EU Western Europe
CEE and Central Asia

Middle East and North Africa
East Asia and Pacific

South Asia

Sub-Saharan Africa

North America

Latin America and Caribbean

Export Quantity (Hectoliters)
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8% of the total exported beer of Sub-Saharan

Africa between 1993 and 2012 was destined

hi i
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Global Development and Trends

The European Commission believes that in the future, 90% of economic growth will take place outside Europe. The
continued prosperity of the EU block depends on connecting to that growth and therefore it is ever more
important for business and policy makers to understand the dynamics and interplay of the global changes.

Over recent decades, there have been major changes in beer consumption around the world. The important global P
dynamics that impact on the consumption trends and patterns of beer include income growth, demographics,
urbanisation, trade, migration and international mobility, foreign investments, and regulatory and other

constraints. Driven by the changing global demand, trade has grown substantially in volume and value, which in ,\7
turn has significant effects on the global beer consumption trends and patterns.
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Beer Consumption Trends — Per Capita Level

Beer consumption per capita 2011

85 — 140 litres / person
61-84
38-60
17-37

.
.
. The greatest potential for brewers is in the developing

0-16 markets.
No data

Source: GIS Mapping by author, based on Canadean 2012 data
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Beer Consumption Trends — Projected Changes

Beer consumption per capita projected changes 2012-2017?

101-250%
51-100%
25-50%
1-24%

no growth
no data

1 Source: GIS mapping by author, based on Canadean 2012 data
2 Source: Swinnen, J. F. M. (2011). The Economics of Beer. Oxford: Oxford University Press.

Beer consumption rises with income, but a statistical study
has shown that at about income level of 12,000 USD, per

capita consumption starts to level off2. In high income
countries, competition from wine and spirits increases.
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Income Effects — Global Income Distribution

World Income Distribution (2012).

The beer consumption per capita pattern closely resembles

Middle income (between USD 4036-12476) that of the global income distribution patterns. A general
Low income (less than USD 4036) . . . q 0
No data trend is that beer consumption rises as income rises.

High income (more than USD 12476)

Source: GIS Mapping by author, based on World Bank 2012 Data
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Income Effects — Global Income Growth

Income growth of world countries 1992-2011

The combination of trade liberalisation and subsequent income
growth over the past two decades has driven growth of beer
T production and consumption in countries including Brazil,

76 -100%
51-75%

Less than 25 %

China and Russia. From close to zero beer consumption in the
No data

1980s, China now consumes 20% of all beer in the world.

Source: GIS Mapping by author, based on World Bank 2012 Data
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Urbanisation Effects —an Urbanising World
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World Urbanisation Rates (2012)

M 70-100%
50-70% -~ N 8 o
35 -50% The world is rapidly urbanising. Globally 50% of the world
[ less than 25%
no data

population lives in urban areas

Source: GIS Mapping by author, based on World Bank 2012 Data
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Urbanisation Effects — Urbanisation Rates
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Urbanisation rate changes 1992-2012

Rapid growth A - . . . . .
Higher than average growth -» China has seen the most dramatic growth in urbanisation

A th ] . .
| Nveeg;aﬁgfeggrmth over the past decades, a trend that will continue in the
No data future. Russia is one of the few countries with shrinking

urban developments.

Source: GIS Mapping by author, based on World Bank 2012 Data
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Urbanisation Effects — Rise of Global Cities

Population in urban areas with moere than 1 millien inhabitants

Urbanisation and especially the rise of ‘global cities’ have important

B 100,000,001 - 300,000,000 - implications for business strategy. Metropolitan and cosmopolitan cities
I 35,000,001~ 100,000,000 - : o .
I 10,000,001 35,000,000 are where the trend setting global citizens gather. This means

o 400,000 fundamentally different marketing and distribution strategies focusing on
premium products targeted at urban centres with more personally
Source: GIS Mapping by author, based on World Bank 2012 Data appealing marketing channels and distribution channels.
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Demographic Effects — Growing Population

Projected total population changes 2011-2025

50-88% R - Over the coming decades, Africa will experience the most

29-49% - . . 0 0 .

1-28% : rapid population growth. By 2050, total population in Africa
o ae-0% will double from today adding another 1 billion to the total®.

1 Source: United Nations, Department of Economic and Social Affairs, Population Division
(2015). World Population Prospects: The 2015 Revision. New York: United Nations



Global Development and Trends 45

Demographic Effects — Consumer Base

Male population aged between 18-44 (2012)

64,000,0001 - 340,000,000 .

36,000,001 - 64,000,000 Ba & oy q .

16,000,001~ 36,000,000 R Traditionally, male population in the age group of 18 to 44
250,001~ 16,000,000 are the consumers who drink the most beer.

10,326 - 550,000

No data

Source: GIS mapping by author, based on World Bank 2012 Data
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Demographic Effects — Consumer Base

Male population aged between 18-44, projected changes 2011-2025

B 151-268%
101 - 150 %
51-100%

T 1-50%

B 42-0%
No data

Source: GIS mapping by author, based on World Bank 2012 Data

According to the projections, China’s population will age rapidly
over the coming decades. India and the African continent are
expected to maintain relatively young populations. As the beer
drinking male population ages in many traditional beer markets,
women beer consumer represents a growing market segment and
more tailored beer products are developed.
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Trade Policy — EU Expansion & Trade Agreements in 1995

EU and preferential trade agreement partners (1995)

EU expansion over the
last two decades has
created one of the

biggest economies and
trading entities in the
world.

I euis

[ Countries with which EU has a preferential agreement

Source: GIS mapping by author, based on WTO Trade Agreements Database
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Trade Policy — EU Expansion & Trade Agreements in 2004

EU and preferential trade agreement partners (2004)

EU trade policy
matters not only
to the EU, but also
to the world.

I euis
Bl eu2s

[ Countries with which EU has a preferential agreement

Source: GIS mapping by author, based on WTO Trade Agreements Database
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Trade Policy — EU Expansion & Trade Agreements in 2007

EU and preferential trade agreement partners (2007)

The EU plays a
critical role in the
WTO multilateral
trading system.

I euas
Bl 27

[ Countries with which EU has a preferential agreement

Source: GIS mapping by author, based on WTO Trade Agreements Database
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Trade Policy — EU Expansion & Trade Agreements in 2013

EU and preferential trade agreement partners (2013)

Regional and bilateral |
trade agreements

have been on the rise
in the last 20 years.

I ev27
Bl eu2s

[ Countries with which EU has a preferential agreement

Source: GIS mapping by author, based on WTO Trade Agreements Database
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Global Development and Trends
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Bound Tariff on Beer Imports (2015).

101-1200%
61-100%
46 - 60 %
31-45%
16-30%
1-15%
zero tariff
no data

Source: GIS mapping by author, based on WTO Trade Agreements Database

Preferential trade agreements effectively resulted in the
reduction of import tariffs. However, in particular non-tariff
barriers remain an important issue especially for small and
medium European Union-based brewers that rely on export
for international expansions.
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European Brewers are Global Brewers

Historically, beer has always played a strong role in facilitating interaction between societies.
Various studies argue that the history of beer has co-evolved with the history of agriculture,
proliferation of technology, innovation and urbanisation.

Over the recent decades, the trading ties of EU brewers have extended to 123 countries in the world
outside of the EU. EU28 member countries are among the top three import partners of no less than
97 countries outside of EU.

The EU is also home to headquarters of the world’s largest brewing companies. These multinationals
are global front-runners in terms of investment in emerging markets across the African continent,
Asia-Pacific and South America.
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EU Brewing Firm Distribution
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Number of Active Breweries in EU28 (2014)

Malta |

Cyprus |

i X X X i i Croatia 1
Worldwide Distribution of Brewing Firms Lunembourg 1
Estonia m

Bulgaria ®

Sub-Saharan Africa | Western Europe Greece 1

Romania W
l% \\\ || 3% Latvia

Portugal

Slovakia
Finland
Ireland

Hungary

Slovenia
Lithuania -
Poland  I—
Denmark  IEE—
Sweden I
Belgium I
Austria I
Netherlands  IEEEE—
g Spain
Cl fl c Czech Republic

Italy

France

Germany

United Kingdom

0 200 400 600 200 1,000 1,200 1,400 1,600

There are now around 7,500 breweries in the EU28 accounting for
46% of the total worldwide. This total doubles from the number in

2010 - with around 650 more openings in 2014 alone, representing
_ _ an 11% increase from 2013
Source: Calculations by author, based on Orbis Database

1,800

(2014) and The Brewers of Europe Statistics (2014)
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Every EU-28 Country has its breweries (as of 2015) “

e e There i a growing number of small and
s medium brewers in EU. Consumers are
A 513 increasingly interested in products with
A characteristics such as local culture, hand
craft, sustainable and ethical production,
A -~ history and heritage. Beer serves this
A e L interest well. With its long tradition and
: heritage, the European brewing sector will
- continue its leadership role in the global
P beer market.
pag

£y
a
Source: The Brewers of Europe gtatistiés 2@15, GIS :n‘appinﬁ by author
A

4 A
A

A A
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Global Beer Trade Network (Aggregated 1993 to 2012)
Trade Linkages (‘000 USD)

@ Exporting Importing Trade linkages
Countries Countries (Hectoliters of Beer)

* Size represents the trade value

- Countries with which EU28 are among the top three import partners

Figure: Geographical layout of the global trade network of beer. The sizes of the : :
circles represent the total import/export values (summed from 1993 to 2012) of a The trédm'g ties of EU28 members extend to 123.
given country, and the thickness of the lines represent the trade linkage value countries in the world and EU28 member countries
between two countries. Only trade linkages with values greater than 10,000 are among the top three import partners of no less
hectoliters are shown. Intra-EU28 trade values and linkages are NOT included. than 97 countries outside of EU.

Source: GIS mapping by author, based on FAOSTAT database 1993 to 2012
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Global Beer Trade Network (1993 to 2012)
Trade patterns - growth

57

8,000,000

7,000,000

6,000,000

5,000,000

4,000,000

3,000,000

2,000,000

Traded Qntity(Tonnes)/Traded Value ('000 USD)

1,000,000

1993

Total Beer Traded Worldwide Between 1993 and 2012 (excluding intra EU Trade)

1994

35%

million hectolitres of beer was traded

around the world. The traded volume has 0%

more than tripled in 20 years with

average annual growth of 8%. 25%
20%

g 1%

10%
5%
0%

-5%

-10%

-15%
1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

mmmm Total Quantity(metric tonnes) mmmm Total Value ('000 USD) ==Year on year % change on traded quantity

* For side by side comparison of traded quantity and traded value, metric tonnes and 1000 USD are used respectively. 1 metric ton = 10 hectolitres

Year on Year Changes in%
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Global Beer Trade Network (1993 to 2012)
World Traded Quantity in Beer Breakdown by Region

World Traded Quantity in Beer between 1993 and 2012
(excluding intra EU trade)

EU - North America

200 million hl

EU - MENA /
8 Million hl EU - South Asia
/ 300,000 hl

Trade between
rest of the world
500 million hl

EU - World
330 million hl

EU - Latin America & Caribbean
21 million hl

EU - Sub-Saharan Africa
10 million hl

EU - East Asia & Pacific
30 million hl

EU - Non EU W. Europe
20 million hl

EU - CEE & Central Asia
26 million hl

Between 1993 and 2012, a total of 830 million hectoliters
of beer was traded around the world (excluding intra EU

trade). Trading between the world and EU28 accounted for
40 % of the world total, or 330 million hectoliters.

Source: Author’s calculation based on FAOSTAT
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Global Beer Trade Network (1993 to 2012)
Beer Traded between EU and the Rest of the World

Beer Traded (hectoliters) between EU and the Rest of the World
(aggregated from 1993 and 2012)

EUto EU:
629,724,710
Imports from EU: 17,736,740
Exports to EU: 1,037,060

Imports from EU: 20,051,510
Exports to EU: 5,627,720

Imports from EU: 210,817,400
Exports to EU: 4,174,780

South Asia

Imports from EU: 194,260
Exports to EU: 100,270

Imports from EU: 8,799,160
Exports to EU: 112,940

Imports from EU: 9,270,420 lm;orts frt:m;}f:4 2;15912‘,‘%30
Exports to EU: 501,700 ports to EU: 4,448,

EU countries both import and export beer.
The continued success of the EU brewing

Imports from EU: 5,905,860
Exports to EU: 15,444,730

sector relies on the EU connecting its
internal market to the rest of the world.

Source: Calculations and illustration by author based on FAOSTAT
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Global Beer Trade (1993 to 2012)
EU28 Export Market Trends (All Regions)
EU28 - Annual Export (1993 to 2012)
[ | European Union
80,000,000 BB Non-LU Western Europe : o
= CEE and Central Asia In terms of export markets, trading within EU has the
Middle East and North Afri . q q
Bl ot Acio ond Pacifie biggest share over the last 20 years. North America is the
0000000 == SubSabaran Afrca largest market outside EU. East Asia has shown the highest
Bl North America _ growth as an export market in the last 20 years.
[/ Latin America and Caribbean
60,000,000 I
E 50,000,000 -
S
(=]
[+8]
£
£ 40,000,000
£
g
g
£t
Q
£ 30,000,000 I I
20,000,000
10,000,000
0
1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
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Global Beer Trade (1993 to 2012)
EU Export Market Trends — Excluding Intra EU and North America

EU28 - Annual Export excluding intra-EU and North America (1993 to 2012)

[ | European Union
9,000,000 —ENon-EU-Western-—Europe : : : :
I CEE and Central Asia The trading dynamics with emerging
[ Middle East and North Africa . . . . .
Bl East Asia and Pacific markets in Africa, Asia and Latin America
South Asia .
8,000,000 I Sub-Saharan Africa
Bl NorthAmerica use exports as their main international
|| Latin America and Caribbean : )
expansion strategy, and will become
7,000,000

Export Quantity (Hectoliters)

o

increasingly important for the wider

segment of craft beers as consumers are
6,000,000 illi [ [
5,000,000
4,000,000
3,000,000
2,000,000
1,000,000

2000 2001 2002 2003 2005 2006 2007 2008 2009

1993 1994 1995 1996 1997 1998 1999 2004 2010 2011 2012
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Structural Position of EU within the Global Beer Trade System
Topological Representation of the Beer Trade Network

The topological layout of the global trade
siibe network of beer is obtained by applying
what is called the force-directed algorithm.
- The algorithm acts as a balanced spring
system that minimises the energy in the
system. As a result, highly connected
countries are generally placed at the centre
of the network (i.e. West European
countries, China and USA), while less
L connected countries are placed at the
edges of the figure. The positions of the
countries are determined by their bilateral
' links as well as by the indirect effect of
others. It shows the position of each
country relative to all the other countries
o and depending on the entire trading
system.

PO o

Source: Visone Network Visualisation by author with graphic design enhancements, based on
FAOSTAT Database 1993 to 2012. Intra-£U trade linkages and values are included.
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Structural Position of EU within the Global Trade System
Topological Representation of the Trade Network — Regional View

63

European Union

Non-EU Western Europe
CEE and Central Asia

Middle East and North Africa
East Asia and Pacific

South Asia

Sub-Saharan Africa

North America

Latin America and Caribbean

The EU brewing sector is the most
structurally connected in the
global trade system. Over the
recent decades, the trading ties of
EU brewers have extended to 123

countries in the world and the EU
brewers are among the top three
trade (import from EU) partners of
no less than 97 countries outside
of EU.

Source: Pajek network visualisation by author with graphical design enhancements, based on FAOSTAT Database
1993 to 2012. Intra-EU trade linkages and values are included.
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Global Beer Investment Network (As of 2014)

@ Headquarter Subsidiary — H€AdQuarter —
Location Location Subsidiary linkages

* Size represents the number of HQ —Subsidiary linkages

The EU is home to the headquarters of the world’s largest brewing companies, which are
the global command centers. Only a few global cities are in the powerful position of
sending out global investment ties. The EU brewers are the global front-runners in terms of
_ . investments in emerging markets such as China and various African nations. The map
Source: GIS mapping by author, - . : :
based on ORBIS Database 2014 shows the global headquarters and subsidiary linkages (greenfield investment and M&A).
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Trade and Investment as a Force for Sustainable Development

The EU brewing companies are not only important for the EU economy, but also contribute to the development of
emerging economies, including developing countries. By setting up production locally in emerging markets,
investments by the brewing sector contribute to the prosperity of the third countries by generating a high level of
local employment, enforcing solid standards in terms of sustainable development and human rights for both itself
and suppliers.

With the still huge and growing demand in third countries both for investments and exports, there are untapped
potential for sustained growth of the European brewing sector. However, further growth both within and outside
of the EU will very much rely on continued trade liberalisation measures, strengthening economic relations as well
as supportive legislative and governance frameworks that enable the sustainable development of the whole
supply chain covering issues from employment, taxation, sustainable production and consumption, to
environmental policy, food safety and food security. The focus on sustainable development is at the centre for
future growth strategies.



Trade and Investment as a Force for

) ) Sustainable Devel o7
Supply Chain Security e e
Local Sourcing and Vertical Integration
World Trade Flows in Barley (2012)
@ Exporting Importing Trade linkages
Countries Countries —— (‘000 USD)
Sy

—_— @

High quality barley suitable for beer malting is only grown in a few places on earth. To ensure supply chain security
for the global brewing operations, both trade policy to facilitate agricultural trade and the emphasis on local

sourcing are important. The emphasis on local sourcing has translated into important shifts in backward linkages
in the brewery sector: contract farming schemes are being set up by the major brewers in countries such as
Ethiopia, India and Vietnam and significantly benefit local rural development.

Source: GIS Mapping by author, based on FAOSTAT Database 2012
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Supply Chain Security
Water Management

Global Overall Water Risk

Overall Water Risk

Low risk (0-1) Y s B -
Low to medium risk (1-2) - r’ b g o
I Medium to high risk (2-3) Ny : f
I igh risk (3-4) Lo " : it
o The EU is far leading the world in water productivity. The
- Extremely high risk (4-5) " :
knowhow in water management is much needed around the
- No Data . . :
world. In countries with water scarcity problems such as
African countries and Mexico, initiatives are set up by EU
Source: WRI (World Resources Institute) Aqueduct 2014. Overall brewers involving NGOs, local communities, governments and

water risk identifies areas with higher exposure to water-related
risks and is an aggregated measure of all selected indicators from

businesses to improve water management practices. Such
the Physical Quantity, Quality and Regulatory & Reputational Risk public private partnerships are examples of how private
categories. companies can contribute to the wider development goals of
the emerging and developing nations.
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Supply Chain Security
Logistics and Trade Services

Logistic Performance Index
Overall (2012)

Bl :s:-413

Il 300-352

[ 266-308

I 231 - 265 ' The Logistics Performance Index (LPI) ranks 160 countries on six dimensions of

B 161-230 ] trade - including customs performance, infrastructure quality, and timeliness
no data of shipments - that have increasingly been recognized as important to

development.
Lock of investment in urban infrastructure and logistics services poses major

Source: GIS Mapping Tsui 2015, based bottleneck to the development of additional market opportunities for EU
on World Bank LPI Database 2012 beers.
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Sub-Saharan Africa

Focal Countries/Regions
Sub-Saharan Africa

72

Male population 18-44
Projected changes 2011-2025

151-268%
101-150%
51-100%
1-50%
-42-0%
No data

The combination of future economic
development, demographic changes,
increasing urbanisation and consumption
patterns points to Sub Saharan Africa to be
crucial to future growth for the global
brewing industry, especially in terms of
investment targeting the mid to long term.

The African market is not homogenous.

Local brands are a significant cultural staple.

Further, the dependence of the economy

on natural resources export means
economic vulnerability. Other structural
vulnerabilities include business and
investment climate, logistics and supply
chain management, as well as legislative
and governance frameworks.

European brewers are leading investors in
many African markets and make important
contributions to the development of these
countries.
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Sub-Saharan Africa

EU Beer Exports to Sub-Saharan Africa (1993 to 2012)

250000
Export from EU28 countries to Sub-Saharan
Africa remained at low levels except for a surge
for a few years around 2008. One of the possible
200000

reasons tor the fluctuations in consumer

demand could be attributed to the impacts on
the economy and consumer behavior as a result
of fluctuations in commodity trade in recent

150000
100000
50000 | |
0_---..||Illlllllllllllllllllll ||

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011

Quantity (tonnes)/Value ('000 USD)

W Traded Quantity mTraded Value

* For side by side comparison of traded quantity and traded value, metric tonnes and 1000 USD are used respectively. 1 metric ton = 10 hectoliters
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Sub-Saharan Africa

Sub-Saharan Africa

Sub-Saharan Africa - Annual Beer Import (1993 to 2012)

3,000,000
European Union Sub-Saharan Africa imported over 60%

Non-EU Western Europe

CEE and Central Asia of its beer from EU28 countries
iddle E d h Afri
o o Afrca between 1993 and 2012.

East Asia and Pacific
South Asia
Sub-Saharan Africa
North America

Latin America and Caribbean

2,500,000

2,000,000

1,500,000
1,000,000
500,000
R II'IIIIII
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

1993 1994 1995 1996 1997 1998 1999

Import Quantity (Hectoliters)

2010 2011 2012
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Australia
EU Beer Exports to Australia (1993 to 2012)
100,000
90,000
the strength of the Australian Dollar.
80,000
2
o]
Py 70,000
S
o
= 60,000
>
©
©
= 50,000
5 40,000
£
2
g 30,000
&
©
©
o 20,000
s
10,000 I I I |
1993 1994 1995 1996 1997 1998 1999 2010 2011 2012

W Traded Quantity (Tonnes) m Traded Value ('000 USD)

* For side by side comparison of traded quantity and traded value, metric tonnes and 1000 USD are used respectively. 1 metric ton = 10 hectoliters
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Australia

Australia— Annual Beer Import (1993 to 2012)

2,500,000

European Union
Non-EU Western Europe
CEE and Central Asia i i i
Middle East and North Africa !mports Gl playmg CIA lnc.reaSIneg
East Asia and Pacific Important role, as Australian

South Asia
Sub-Saharan Africa consumers become more

cosmopolitan.

2,000,000
North America

Latin America and Caribbean

1,500,000

1,000,000

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

1993 1994 1995 1996 1997 1998 1999 2010 2011 2012

Import Quantity (Hectoliters)
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China
EU Beer Exports to China (1993 to 2012)

120,000

100,000
'g The rise of consumption in China is
S spectacular. From close to zero beer
S 80,000 consumption in the 1980s, China
fu now consumes 20% of all beer in the
b world.
% 60,000
S
Z
E 40,000
o
£

: || | | |
1993 1994 1995 1996 1997 1998 1999 2010 2011 2012

W Traded Quantity (Tonnes) m Traded Value ('000 USD)

* For side by side comparison of traded quantity and traded value, metric tonnes and 1000 USD are used respectively. 1 metric ton = 10 hectoliters
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China - Annual Beer Import (1993 to 2012)
1,200,000
[ | European Union
B Non-EU Western Europe
[ CEE and Central Asia
[ Middle East and North Africa
I East Asia and Pacific
1,000,000 South Asia
I Sub-Saharan Africa 3
B North America EU is the number one
[ Latin America and Caribbean import partner for China.
Per capita beer
__ 800,000 consumption in China is
w
2 still low, at 24 liters per
2 capita, comparing to the
[+8]
E}~ average of 70 liters per
g 600,000 capita in the EU countries.
K
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£t
=]
[=1
E
400,000
- I I I I I I |
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India
EU Beer Exports to India (1993 to 2012)
1800
Traditionally, alcohol has an ambivalent place in
1600 India’s culture and history with religious practice
endorsing intoxicating drinks on the one hand and
= 1400 anti-alcohol sentiment in the recent decades on
§ the other. In additional, stringent regulations on
S 1500 alcoholic beverages consumption and distributions
3 which differ from state to state make India a
f difficult market. However, even though the volume
< 10 is relatively low, the Indian beer market has been
% growing at a staggering rate of 11% annually
£ 800 between 1999 and 20009.
£
&
é§ 600
E 400
: II || |I II II II |I II |I |

1994 1995 1996 1997 1998 1999 2010 2011 2012

W Traded Quantity (Tonnes) m Traded Value ('000 USD)

* For side by side comparison of traded quantity and traded value, metric tonnes and 1000 USD are used respectively. 1 metric ton = 10 hectoliters
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India

India - Annual Beer Import (1993 to 2012)

60,000

European Union

Non-EU Western Europe
CEE and Central Asia

Middle East and North Africa
East Asia and Pacific Even at the low beer
South Asia . .
Sub-Saharan Africa consumption level of 1 litre
North America

Latin America and Caribbean

50,000

per capita per year, this
quantity still translates to 12

40,000 million hectolitres in 2012.
30,000
20,000
10,000
Tl 11 |

1993 1994 1995 1996 1997 1998 1999 2010 2011 2012

Import Quantity (Hectoliters
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Russia

EU Beer Exports to Russia (1993 to 2012)

120000

The Russian government’s anti-alcohol policy accompanied

by macroeconomic conditions determined the decline of
vt local beer production in Russia in which Europe’s brewers

heavily invested. The weaker consumer demand for beer

resulted in the shutdown of breweries. Imports of beer,

2000( though, mainly remain unaffected.
60000
40000
20000
1 I |I I ||
2004

0
2010 2011 2012 2012

Traded Quantity (Tonnes)/Traded Value ('000 USD)

1993 1994 1995 199 1997 1998 1999 2000 2001

W Traded Quantity (Tonnes) m Traded Value ('000 USD)
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Russia

Russia— Annual Beer Import (1993 to 2012)
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2,500,000 Russia is a major trading partner for all
of its former satellite states. The
Russian market still holds a lot of

2,000,000 potential for in particular EU
premium beer exports.
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Austria — Global Network Position

Bppsian Between 1993 to 2012, Austria has trade
relations with 69 countries in the world?.

Arrgenia

Kazakhstan Moz

No 1 beer sales destination:
- * outside EU: Switzerland
= within EU: Italy

| Liv@nia No 1 beer import origin from:
= outside EU: Mexico
/! * within EU: Germany

*See datasheets for detailed import/export
okl ranked countries

Ranking in EU total sales destinations:
= outside EU: 14 (1,681,475 hl)

= within EU: 11 (8,804,890 hl)

. L i o Ranking in EU total imports from:
ay Z = outside EU: 17 (329,905 hl)
ol Azerhian = within EU: 10 (9,403,140 hl)

Motdova

1 The diagram shows the structural position of Austria in the global trade system of beer and the connection between and among Austria and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Japan Taiwan Japan Australia Australia
Singapore Japan Australia Japan New Zealand
Australia China Hong Kong S. Korea Japan
Hong Kong Hong Kong Mongolia New Zealand S. Korea
Thailand Singapore Mongolia China
Switzerland Switzerland Switzerland Switzerland Switzerland
Moldova Serbia Russia Russia
Albania Albania Ukraine
Russia Ukraine Albania
Bosnia&Herzegovina | Serbia
Hungary Italy Italy Italy Italy
Italy Romania Hungary Hungary Germany
Romania Hungary Germany Germany Slovenia
Sweden Croatia Czech Rep. Slovenia Hungary
Germany Slovenia Slovenia Czech Rep. Slovakia
Argentina Brazil Colombia Colombia Brazil
Mexico Chile Chile
Guatemala
Oman Oman Israel Israel
Israel Oman
USA USA USA USA Canada
Canada Canada Canada Canada USA
Maldives India
S. Africa S. Africa S. Africa
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Between 1993 to 2012, Belgium has trade
relations with 123 countries in the world?.

No 1 beer sales destination:
=  outside EU: USA
= within EU: France

No 1 beer import origin from:
=  outside EU: Mexico
=  within EU: The Netherlands

*See datasheets for detailed import/export
~k@nked countries

Ranking in EU total sales destinations:
= outside EU: 4 (18,865,565 hl)
= within EU: 2 (117,025,975 hl)

Ranking in EU total imports from:
= outside EU: 3 (2,786,910 hl)
= within EU: 7 (26,713,765 hl)

1 The diagram shows the structural position of Belgium in the global trade system of beer and the connection between and among Belgium and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region 1993 1998 2003 2008 2012
Japan Japan Singapore Singapore Japan
Australia Taiwan Australia Japan China
New Zealand Hong Kong Japan Australia Singapore
Singapore Singapore Hong Kong S. Korea Australia
Taiwan Australia Taiwan Hong Kong Malaysia
Switzerland Switzerland Switzerland Switzerland Russia

Norway Russia Russia Ukraine
Iceland Kazakhstan Kazakhstan Switzerland
Turkey Iceland Ukraine Kazakhstan
Moldova Norway Iceland Norway
France France France France France
Netherlands Netherlands Netherlands Netherlands Netherlands
Italy Germany UK Germany Germany
Germany Italy Germany UK Italy
UK UK Italy Italy UK
Brazil Brazil Argentina Mexico Brazil
Paraguay Argentina Barbados Brazil Mexico
Chile Chile Brazil Argentina Chile
El Salvador Costa Rica Chile Argentina
Chile Costa Rica Costa Rica
Jordan Algeria Israel Israel Israel
Morocco Morocco Qatar Algeria Bahrain
Oman Oman Morocco Bahrain Jordan
Lebanon Lebanon Oman
Oman Oman Lebanon
USA USA USA USA USA
Canada Canada Canada Canada Canada
India Pakistan India India
Sri Lanka
Senegal Rwanda S. Africa S. Africa Senegal
S. Africa Benin Gabon S. Africa
Tanzania Guinea Senegal Cameroon
Kenya Burundi Burundi Ivory Coast
Togo lvory Coast Ghana
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Bulgaria — Global Network Position

Between 1993 to 2012, Bulgaria has trade
relations with 35 countries in the world.

P,d &g
Seia No 1 beer sales destination:
= outside EU: Macedonia
Bulgaria )‘d = within EU: Romania

No 1 beer import origin from:
= outside EU: Serbia
= within EU: Poland

*See datasheets for detailed import/export

crmia VGRS .
. ' b i ranked countries

Ranking in EU total sales destinations:
Husmgery = outside EU: 23 (161,120 hl)
- *  within EU: 26 (383,535 hl)
Albania Jerasr
Roawia

Ranking in EU total imports from:
= outside EU: 20 (237,770 hl)
= within EU: 27 (1,231,795 hl)

1 The diagram shows the structural position of Bulgaria in the global trade system of beer and the connection between and among Bulgaria and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Thailand Thailand
Japan
Albania Macedonia Macedonia
Turkey Albania
Armenia Serbia
Germany Germany Romania
UK Malta Greece
Finland Greece Cyprus
Sweden Spain Spain
UK
Lebanon Israel
USA USA USA
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P
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Between 1993 to 2012, Croatia has trade
relations with 25 countries in the world.

No 1 beer sales destination:
= outside EU: Bosnia & Herzegovina
= within EU: Hungary

No 1 beer import origin from:
= outside EU: Serbia
= within EU: Slovenia

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outside EU: 9 (3,908,845 hl)
= within EU: 23 (892,540 hl)

Ranking in EU total imports from:
= outside EU: 10 (762,420 hl)
= within EU: 14 (5,485,925 hl)

1 The diagram shows the structural position of Croatia in the global trade system of beer and the connection between and among Croatia and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Australia Australia
Bosnia&Herzegovi|Bosnia&Herzegovi
Switzerland Serbia na na
Switzerland Serbia Switzerland
Switzerland Serbia
Montenegro Montenegro
Macedonia
Slovenia Italy Slovenia Hungary Hungary
Italy Hungary Italy Slovenia Sweden
France Slovenia Germany Sweden Slovenia
Romania UK Austria Germany Austria
Belgium Austria Germany
Canada USA Canada Canada
USA Canada USA
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Cyprus— Global Network Position

Siffica Between 1993 to 2012, Cyprus has trade

Merdta
relations with 30 countries in the world.

sEiiR- ’ No 1 beer sales destination:
iy » outside EU: Lebanon
= within EU: Greece

Buigeria

No 1 beer import origin from:
= outside EU: Mexico
= within EU: Greece

“=  *See datasheets for detailed import/export
Cyprus .
ranked countries
Ranking in EU total sales destinations:
= outside EU: 26 (29,410 hl)
= within EU: 27 (273,700 hl)

Ranking in EU total imports from:
= outside EU: 18 (257,305 hl)
= within EU: 26 (1,336,405 hl)

{srael
1 The diagram shows the structural positign of Cyprus iniggglobal trade system of beer and the connection between and among Cyprus and its trading
partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of each
country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width
of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
New Zealand Japan Japan Australia
Japan Australia Australia S. Korea
Australia
Serbia
UK Greece Greece UK
Greece UK UK Greece
Germany Finland Sweden Sweden

Sweden Finland Finland
Belgium Bulgaria
Lebanon Israel
Oman
Israel
Qatar
Canada USA USA USA
USA Canada
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Czech Republic — Global Network Position

S Between 1993 to 2012, Czech Republic has
Sififica trade relations with 88 countries in the
world.

Arngenia

Kazakhstan : NoRway

> . h 5 oSN No 1 beer sales destination:
P Momppegts L) EQB RN =  outside EU: USA

o =  within EU: Germany

| Liti@8nia

No 1 beer import origin from:

| ‘ = outside EU: Serbia

Bosnia&Hgrzegovina Offres [ within EU: Poland

*See datasheets for detailed import/export

camia Homgmeng ranked countries

Belasus
Ranking in EU total sales destinations:
= outside EU: 6 (6,489,265 hl)

= within EU: 6 (36,913,640 hl)
Luxerbourg

T Slowakia S ;'? e 7
Rope Ranking in EU total imports from:

=  outside EU: 27 (8,130 hl)
= within EU: 17 (4,780,750 hl)

T& AzerBaijan
Motdova

1 The diagram shows the structural position of Czech REp#BHC in the global trade system of beer and the connection between and among Czech
Republic and its trading partners. The pagétions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows
the position of each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded
quantities. The width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Japan Australia Australia Australia
Australia Mongolia New Zealand S. Korea
New Zealand S. Korea Mongolia China
Singapore Japan Japan Japan

Hong Kong S. Korea Singapore
Switzerland Russia Russia Russia
Serbia Switzerland Switzerland Ukraine
Moldova Serbia Ukraine Switzerland
Norway Iceland Norway Norway
Iceland Norway Iceland Belarus
Germany Germany Germany Germany
UK UK Slovakia Slovakia
Austria Slovakia UK Sweden
Italy Austria Sweden UK
Sweden Sweden Austria Austria
Colombia Brazil Colombia Brazil
Argentina Argentina Mexico
Mexico Argentina
Cuba Panama
Colombia
Morocco Israel Israel Israel
Algeria
USA USA USA USA
Canada Canada Canada Canada
Seychelles S. Africa S. Africa

Ethiopia
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Denmark — Global Network Position

lceland
Between 1993 to 2012, Denmark has trade

relations with 85 countries in the world.
S.,ca
Ethiopia . .
No 1 beer sales destination:

=  outside EU: USA
=  within EU: Germany

No 1 beer import origin from:
= outside EU: Mexico

Lit ia
g d = within EU: Germany
Senegal
*See datasheets for detailed import/export
A ranked countries
Nev@Band Ranking in EU total sales destinations:
o = outside EU: 13 (1,947,800 hl)
= within EU: 8 (20,209,735 hl)
Lebamon

Ranking in EU total imports from:
= outside EU: 16 (373,850 hl)
= within EU: 16 (5,020,590 hl)

Luxerbourg

Jsraer 1| Batifain
1 The diagram shows the structuralpqw of Denmaﬁkﬁnlahe globaltrade system of beer and the connection between and among Denmark and its
trading partners. The posn‘ﬁﬁﬁ’s of the countries are determiRed by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and dependk the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import tids2sédeas the height corresponds to the export ties.
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Region 1993 1998 2003 2008 2013
New Zealand Hong Kong S. Korea
Australia China Australia
East Asia & Pacific | Japan Australia Japan
Taiwan Japan China
Singapore Singapore New Zealand
Switzerland Switzerland Norway
Europe & Central Iceland Iceland IceIa.nd
Asia Norway Norway Russia
Serbia Ukraine
Albania Switzerland
Germany Germany Germany
Italy Italy Italy
European Union | Sweden Belgium France
Belgium Sweden Sweden
France Lithuania Belgium
Argentina Brazil Mexico
Latin America & Peru Panama Bre_lzil
. Paraguay Uruguay Chile
Caribbean .
Brazil Ecuador
Venezuela Colombia
Oman Oman Lebanon
Middle East & Qatar Algeria Bahrain
Northafrca | 170 Morocco oman
Tunisia Tunisia Israel
Algeria
USA USA Canada
North America Canada Canada USA
Pakistan Pakistan
Sri Lanka India
South Asia Sri Lanka
Ethiopia S. Africa Ghana
Senegal Rwanda S. Africa
Sub-Saharan Africa Tanzania Ethiopia
Kenya Senegal

Zimbabwe
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Estonia — Global Network Position

lcefand
7 Between 1993 to 2012, Estonia has trade
relations with 35 countries in the world.
@ Ll No 1 beer sales destination:
i , = outside EU: Ukraine
s Lawia = within EU: Latvia
Estonia

No 1 beer import origin from:
= outside EU: Russia
Pzl =  within EU: Finland

Lit@nia

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outside EU: 25 (85,890 hl)

Belarus = within EU: 16 (3,379,025 hl)
Ranking in EU total imports from:
= outside EU: 14 (433,285 hl)

= within EU: 25 (2,577,270 hl)

Geergia

Slow@kia

1 The diagram shows the structural position of Estonia inthe global trade system of beer and the connection between and among Estonia and its
trading partners. The positions of the coupfggsare determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Japan Singapore
Australia
Russia Russia Norway
Iceland Russia
Iceland
Ukraine
Switzerland
Latvia Latvia Finland
Lithuania Lithuania Lithuania
Finland Finland Latvia
Sweden Denmark Poland
Germany UK Sweden
Brazil
USA USA USA

Canada
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Finland — Global Network Position

Between 1993 to 2012, Finland has trade
relations with 30 countries in the world.

Nomway
s e No 1 beer sales destination:
* outside EU: Russia
e s L = within EU: Sweden

Litt@8nia ’
No 1 beer import origin from:
s * outside EU: Mexico
= within EU: Germany

Bosnia&H@rzegovina

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
- = outside EU: 17 (635,915 hl)
Finland = within EU: 17 (3,260,370 hl)

Ranking in EU total imports from:
= outside EU: 21 (212,995 hl)
= within EU: 18 (4,650,640 hl)

1 The diagram shows the structural position of Finland in the global trade system of beer and the connection between and among Finland and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Japan Japan
Switzerland Norway Russia Russia Russia
Iceland Norway Norway Norway
Switzerland Switzerland Switzerland Switzerland
Iceland Moldova
Iceland
Sweden Sweden Sweden Estonia Estonia
UK Lithuania Estonia Sweden Sweden
Germany France Lithuania Denmark Denmark
Spain UK UK Germany
Germany Germany Germany UK
USA Canada USA
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France — Global Network Position

S Between 1993 to 2012, France has trade
ra— relations with 109 countries in the world.

Arngenia Metta

. -
( E@a.‘

Ethiopia

Séibia Montgnegro o )

No 1 beer sales destination:
=  outside EU: Switzerland

Buigeria
Liti@nia \ u within EU: UK
nia 3 P”gal
Semgal : N ] \l
e ik No1l bec.er import c.)rlgln from:
. e AN * outside EU: China
@ 1 a T s s © WithIn EU: Belgium
Ccreatia \ : e  Homeeng
o <A ‘ ‘ 7R *See datasheets for detailed import/export
- N~ b4 ranked countries
Humgéry == su&ia ‘ /-"' il i | Madagascar
ol Yl ) ) Ranking in EU total sales destinations:
lpravad 2 $ i) N = outside EU: 7 (6,341,735 hl)
A . & : = within EU: 7 (34,038,185 hl)
Mauritania Td:’ M ia
Moidova oy Ranking in EU total imports from:
er “" m outside EU: 5 (2,119,920 hl)
Venezuela Algéria

= within EU: 2 (108,394,610 hl)

1 The diagram shows the structural position of France in the géobclylﬁtrag’e system of beer and the connection between and among France and its trading
entral ican Rep.

partners. The positions of the countries are determined by their Bilaterallinks as well as by the indirect effect of others. It shows the position of each

country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width

of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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France — Top Beer Export Markets by Region Over the Years

Region 1993 1998 2003 2008 2012
Japan Japan China New Caledonia China
Australia Taiwan Hong Kong Australia New Caledonia
East Asia & Pacific | Singapore Hong Kong New Caledonia Japan Singapore
Hong Kong Australia Australia New Zealand Hong Kong
China China Australia
Switzerland Switzerland Switzerland Switzerland Switzerland
Europe & Central Norway Norway Russia Albahia NorV\./ay
) Iceland Iceland Russia Ukraine
Asia Serbia Ukraine Russia
Armenia Iceland Macedonia
Italy UK UK UK UK
UK Italy Belgium Germany Spain
European Union Spain Belgium Germany Italy Belgium
Belgium Spain Italy Belgium Germany
Sweden Netherlands Netherlands Ireland Italy
Argentina Brazil Argentina Brazil Argentina
Latin America & Paraguay Venezuela Colombia Chile_
X Brazil Brazil
Caribbean
Venezuela
Mexico
Jordan Algeria Algeria Algeria Algeria
Middle East & North Mor.o.cco Mor.o.cco Morocco Morocco Bahrain
Africa Tunisia Tunisia Lebanon Israel Israel
Israel Lebanon
Tunisia
USA USA USA Canada Canada
North America Canada Canada Canada USA USA
Sri Lanka India
South Asia
Mauritius Central African Rep. | Gabon Ivory Coast Senegal
S. Africa Ivory Coast Niger Ivory Coast
Sub-Saharan Africa Guinea Cameroon Gabon Cameroon
Benin Burkina Faso Senegal Mauritania
Cameroon Benin Mauritius Togo
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Between 1993 to 2012, Germany has trade
relations with 132 countries in the world.

No 1 beer sales destination:
outside EU: USA
within EU: Italy

No 1 beer import origin from:
= outside EU: Russia

= within EU: Belgium

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
outside EU: 2 (48,355,890 hl)
within EU: 1 (166,486,905 hl)

Ranking in EU total imports from:
outside EU: 6 (1,963,875 hl)
within EU: 4 (65,459,775 hl)

1 The diagram shows theeﬁtguctura%g;itio“ﬂ[%Germany in the global trade system of beer and the connection between and among Germany and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countkigs and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region 1993 1998 2003 2008 2012
Japan Taiwan China Australia China
Singapore Japan Australia China Australia
East Asia & Pacific | Taiwan Hong Kong Japan Japan Singapore
Hong Kong Singapore Taiwan Singapore S. Korea
Australia Australia S. Korea New Zealand Japan
Switzerland Switzerland Switzerland Switzerland Switzerland
Iceland Iceland Russia Russia Russia
Europe & Central . .
Asia Norway Serbia Norway Norway Ukraine
UK Moldova Iceland Ukraine Norway
Italy Norway Serbia Albania Turkey
France Italy Italy Italy Italy
Spain UK UK France France
European Union | Austria France France Spain UK
Argentina Spain Spain UK Netherlands
Brazil Netherlands Austria Netherlands Spain
Paraguay Argentina Argentina Brazil Brazil
. . Venezuela Brazil Brazil Mexico Chile
Latin America & . . . . .
Caribbean Mexico Chile Mexico Chile Mexico
Uruguay Cuba Colombia Argentina
Colombia Chile Peru Costa Rica
Oman Algeria Israel Israel Israel
Middle East & Mor.o.cco Oman Bahrain Bahrain Lebar.\on
North Africa Tunisia Egypt Lebanon Lebanon Algeria
Morocco Oman Oman Oman
Jordan Morocco Morocco Bahrain
USA USA USA USA USA
North America Canada Canada Canada Canada Canada
Sri Lanka Sri Lanka Maldives India India
Pakistan Pakistan Sri Lanka Bangladesh Maldives
South Asia India Sri Lanka
Pakistan Pakistan
Ethiopia Guinea Benin Ivory Coast Ivory Coast
Kenya Benin Guinea Mauritius S. Africa
Sub-Saharan Africa S. Africa Togo S. Africa Uganda
Tanzania S. Africa Cameroon Togo
Rwanda Ivory Coast Gabon Ghana
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Greece — Global Network Position

Between 1993 to 2012, Greece has trade
Norway relations with 56 countries in the world.

Sébia

Buigeria

2
B.rk
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¥
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Ho*ng

No 1 beer sales destination:
=  outside EU: Albania
= within EU: Cyprus

No 1 beer import origin from:
= outside EU: Mexico
= within EU: Germany

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outside EU: 10 (3,127,335 hl)
= within EU: 24 (710,370 hl)

Ranking in EU total imports from:
= outside EU: 11 (754,765 hl)
= within EU: 13 (7,982,235 hl)

1 The diagram shows the structural position of Greece in the global trade system of beer and the connection between and among Greece and its

trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the otgeriacountries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to tgﬁre import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Japan Hong Kong Hong Kong Australia Australia
Australia Australia Singapore Japan S. Korea
Australia Hong Kong Japan
Japan Hong Kong
Singapore
Albania Albania Albania Albania
Serbia Macedonia Macedonia Turkey
Serbia Serbia Macedonia
Georgia Norway
Norway Serbia
Romania Netherlands Italy Cyprus Cyprus
Hungary Germany Netherlands Netherlands Bulgaria
Malta France Cyprus Bulgaria UK
UK Cyprus France Germany Germany
Netherlands Bulgaria UK Romania
Panama Panama
Oman Israel Israel Israel
Lebanon Algeria
USA USA USA USA USA
Canada Canada Canada Canada

S. Africa
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Hungary — Global Network Position

Between 1993 to 2012, Hungary has trade

> relations with 32 countries in the world.
Seibia Mont&hegro

No 1 beer sales destination:
=  outside EU: Serbia
= within EU: Slovakia

Bugpria Switzgfand

No 1 beer import origin from:
= outside EU: Serbia
= within EU: Germany

Bosnia&Hg@rzegovina

CreBtia 0
*See datasheets for detailed import/export

ranked countries

Ranking in EU total sales destinations:
= outside EU: 22 (162,095 hl)

Jsrasl = within EU: 15 (3,684,155 hl)
RoffiBnia

Hungary == SidBia

Slowakia

Ranking in EU total imports from:
= outside EU: 15 (410,495 hl)
= within EU: 11 (9,328,140 hl)

1 The diagram shows the structural position of Hungary in the global trade system of beer and the connection between and among Hungary and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008| 2012
Australia Australia Australia
Japan
Thailand
Bosnia&Herzegovin
Serbia Serbia a
Serbia
Montenegro
Romania Belgium Bulgaria Slovakia Czech Rep.
UK Romania Slovakia Croatia Slovakia
Netherlands Italy Poland Croatia
France Czech Rep. Romania
Romania Romania Austria
USA USA

Canada
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Ireland — Global Network Position

Between 1993 to 2012, Ireland has trade
relations with 73 countries in the world.

s S.,ca
: . No 1 beer sales destination:
o - : = outside EU: USA

ot Onen o g, s, =" = within EU: UK

No 1 beer import origin from:
= outside EU: USA
0 = within EU: UK

Buigeria
Liti@@nia

O *See datasheets for detailed import/export
ranked countries

4 1
Indonesia

Wi Homwerg Ranking in EU total sales destinations:
= outside EU: 5 (17,108,330 hl)

= within EU: 4 (51,468,295 hl)

Belaius N

Georgia .*&,.,.a
' / G\‘é Ranking in EU total imports from:
rder / &1 it » outside EU: 12 (747,895 hl)

Rofiinia = within EU: 8 (26,324,225 hl)

Twian AzerBaijan
1 The diagram shows the structural position of Ireland inJ the global trade system of beer and the connection between and among Ireland and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Ireland — Top Beer Export Markets by Region Over the Years

Region 1993 1998 2003 2008| 2012
New Zealand |Australia Australia S. Korea Japan
Japan Japan Japan S. Korea
Singapore Singapore Singapore Australia
New Zealand |New Zealand [China China
Malaysia Hong Kong Singapore
Switzerland Norway Russia Russia Russia
Iceland Norway Switzerland Switzerland
Switzerland Iceland Norway Norway
Kazakhstan Ukraine Ukraine
Iceland Belarus
UK UK UK UK UK
Germany Netherlands Italy Italy Germany
Italy France Spain Germany France
France Spain France Belgium Italy
Belgium Finland Netherlands  |France Belgium
Peru Argentina Argentina Brazil
Brazil Brazil
El Salvador Trinidad&Tobago
Barbados
Oman Israel Israel Israel
Bahrain Bahrain Bahrain
Oman Oman Oman
Lebanon
Jordan
USA USA USA USA USA
Canada Canada Canada Canada Canada
S. Africa S. Africa S. Africa S. Africa
Seychelles Kenya
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Tunisia

Ghena Armtenia Metta

Ethiopia

Between 1993 to 2012, Italy has trade
relations with 103 countries in the world.

No 1 beer sales destination:
=  outside EU: USA

= within EU: UK

Matsritius

Liggyia No 1 beer import origin from:
Senegal = outside EU: Mexico
- = within EU: Germany
* ‘ *See datasheets for detailed import/export
pAVZ N ranked countries
Beldius \
TR Ranking in EU total sales destinations:
ke o b\ = outside EU: 8 (5,357,895 hl)
& SidiBnia 174 il it P 7)) ; s
" N i -‘ 1) = within EU: 9 (10,399,760 hl)
2 Sioikia 4 4 ’ Luxerfbourg
Panama Albafia e 5 . .
A Ranking in EU total imports from:
. 5 \“ = outside EU: 4 (2,419,075 hl)
Ecuacor - 7 = within EU: 3 (85,135,370 hl)
Motdova

Costa'Rica
1 The diagram shows the structuralpositiorFO'ﬁ‘l‘aly in the glohgltrade system of beer and the connection between and among Italy and its trading

partners. The positions of thegedintries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of each
country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width
of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Italy — Top Beer Export Markets by Region Over the Years
Region 1993 1998 2003 2008| 2012
apan Hong Kong Australia Australia Australia
Australia Australia Japan Japan Malaysia
Hong Kong Japan Hong Kong Hong Kong Japan
New Zealand Taiwan New Zealand New Zealand Singapore
Singapore Singapore China Hong Kong
Switzerland Albania Albania Albania Albania
Switzerland Switzerland Switzerland Switzerland
Serbia Serbia Iceland Russia
Macedonia Russia Norway
Norway Armenia Armenia
UK UK UK UK UK
France Spain Greece Malta France
Greece France France Netherlands Portugal
Romania Greece Germany France Sweden
Austria Croatia Spain Czech Rep. Czech Rep.
Brazil Brazil Cuba Colombia Brazil
Venezuela Chile Costa Rica Panama Colombia
Guatemala Aruba Costa Rica Argentina
Honduras Peru
Mexico
Algeria Israel Israel Israel
Bahrain Bahrain Bahrain
Algeria Morocco Egypt
Egypt Algeria
Algeria
USA USA USA USA
Canada Canada Canada Canada Canada
Maldives India India
S. Africa S. Africa S. Africa S. Africa
Guinea Mauritius Tanzania Tanzania
Seychelles Senegal
Cameroon
Mauritius
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Latvia — Global Network Position

o Between 1993 to 2012, Latvia has trade
relations with 29 countries in the world.

No 1 beer sales destination:
P@B = outside EU: Russia

( = within EU: Lithuania
‘®

Latvia . .
A0, ] No 1 beer import origin from:
/| ENee > » outside EU: Russia

Liti@nia * within EU: Estonia
*See datasheets for detailed import/export
ofms  Ianked countries

Ranking in EU total sales destinations:
= outside EU: 24 (89,950 hl)

= within EU: 21 (1,539,625 hl)

Belarus
Ranking in EU total imports from:
= outside EU: 8 (837,535 hl)

= within EU: 20 (3,708,495 hl)

1 The diagram shows the structﬁ%osition of Latviain the global trade system of beer and the connection between and among Latvia and its trading
partners. The positions of the countries orgggetermined by their bilateral links as well as by the indirect effect of others. It shows the position of each
country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width
of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003| 2008| 2012
Australia Australia Singapore
Australia
Russia Russia Russia
Kazakhstan Belarus
Iceland
Lithuania Lithuania Estonia
UK Estonia Lithuania
Estonia Germany UK
Finland Ireland
UK Spain
Israel Israel
USA USA USA
Canada Canada
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Lithuania — Global Network Position

loggerid Between 1993 to 2012, Lithuania has trade
relations with 35 countries in the world.

No 1 beer sales destination:
= outside EU: Russia
= within EU: Latvia

No 1 beer import origin from:
= outside EU: Belarus
Lithuani L .
S = within EU: Estonia

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
N4 = outside EU: 21 (275,730 hl)

= within EU: 19 (1,837,765 hl)
Ranking in EU total imports from:
= outside EU: 9 (784,570 hl)

= within EU: 21 (3,472,365 hl)

{srasl

1 The diagram shows the structural position of wania in the global trade system of beer and the connection between and among Lithuania and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003| 2008| 2012
Australia S. Korea
Australia
Russia Russia Russia
Belarus Norway
Norway Belarus
Azerbaijan Ukraine
Iceland
Latvia Latvia Latvia
Estonia Ireland Poland
UK UK Estonia
Ireland Germany Denmark
Poland UK
Israel Israel Israel
USA USA USA USA
Canada Canada
Ghana
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Luxembourg — Global Network Position

Between 1993 to 2012, Luxembourg has
trade relations with 10 countries in the

D.rk world.

No 1 beer sales destination:
Pé@gal »  outside EU: China
=  within EU: Belgium

No 1 beer import origin from:
= outside EU: China
= within EU: Belgium

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outside EU: 28 (3,540 hl)
= within EU: 22 (1,178,225 hl)

Ranking in EU total imports from:
= outside EU: 28 (1,460 hl)
= within EU: 23 (3,072,610 hl)

-

Luxembourg

¥

FemiEm

1 The diagram shows the structural position of Luxembourg in the global trade system of beer and the connection between and among Luxembourg
and its trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the
position of each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded
quantities. The width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1993 2003 2008 2012
Switzerland
Belgium Belgium Belgium
France Netherlands France
Netherlands France Italy
Germany Netherlands
Spain Germany
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Malta — Global Network Position

Between 1993 to 2012, Malta has trade
- relations with 15 countries in the world.
Malta

Tunisia No 1 beer sales destination:
=  outside EU: Australia
= within EU: Italy

No 1 beer import origin from:
= outside EU: Tunisia
= within EU: Netherlands

*See datasheets for detailed import/export
Ofres ranked countries

Ranking in EU total sales destinations:
= outside EU: 27 (7,650 hl)
Homgimeng = within EU: 28 (78,385 hl)

Ranking in EU total imports from:
= outside EU: 25 (21,825 hl)
s S = within EU: 28 (945,465 hl)

1 The diagram shows the structural position of Malta in the global trade system of beer and the connection between and among Malta and its trading
partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of each
country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width
of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1998

1993 2003 2008 2012
Australia
China
Hong Kong
Italy Italy Italy Italy
UK France Cyprus

USA
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Between 1993 to 2012, the Netherlands has
trade relations with 145 countries in the
world.

No 1 beer sales destination:
=  outside EU: USA
=  within EU: UK

No 1 beer import origin from:
= outside EU: Mexico
= within EU: Belgium

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outside EU: 1 (152,190,330 hl)
= within EU: 3 (90,212,720 hl)

Ranking in EU total imports from:
= outside EU: 13 (744,600 hl)
= within EU: 5 (52,911,345 hl)

1 The diagram shows the structural position of the Netherlands in the global trade system of beer and the connection between and among the
Netherlands and its trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It
shows the position of each country relative to all the other countries and depending on the entire trading system. The width of the links represents the
traded quantities. The width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Hong Kong Hong Kong Taiwan Taiwan
Taiwan China Australia Australia
Japan Taiwan Hong Kong Singapore
Singapore Australia S. Korea S. Korea
China Japan Japan China
Switzerland Albania Bosnia&Herzegovina  [Turkey
Iceland Switzerland Russia Russia
Serbia Russia Switzerland Norway
Norway Serbia Turkey Montenegro
Moldova Iceland Montenegro Bosnia&Herzegovina
Spain UK France France
Germany France UK UK
UK Spain Italy Italy
France Italy Belgium Spain
Belgium Germany Spain Ireland
Argentina Aruba Mexico Brazil
Paraguay Colombia Colombia Aruba
Brazil Cuba Aruba Colombia
Panama Mexico Honduras Suriname
Chile Venezuela Panama Panama
Algeria Israel Algeria Bahrain
Tunisia Bahrain Bahrain Israel
Morocco Lebanon Israel Oman

Jordan Lebanon Lebanon
Qatar Jordan Algeria
USA USA USA
Canada Canada Canada
Pakistan India India India
India Maldives Bangladesh Sri Lanka
Sri Lanka Sri Lanka Maldives Maldives
Pakistan Pakistan
S. Africa Gabon Gabon S. Africa
Tanzania Tanzania Ivory Coast Cameroon
Kenya Ilvory Coast Tanzania Tanzania
Guinea Guinea S. Africa Ivory Coast
Benin Benin Senegal Senegal
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Poland — Global Network Position

Poland Between 1993 to 2012, Poland has trade
® Nofway relations with 60 countries in the world.

No 1 beer sales destination:
=  outside EU: USA

. ithin EU: H

e within EU: Hungary

No 1 beer import origin from:
= outside EU: Serbia

= within EU: Germany

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outside EU: 12 (2,045,090 hl)
= within EU: 10 (9,344,290 hl)

Humigary

Ranking in EU total imports from:
= outside EU: 19 (241,355 hl)
= within EU: 19 (3,770,410 hl)

1 The diagram shows the structural position of Poland in the global trade system of beer and the connection between and among Poland and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003| 2008 2012
Australia Australia Australia Australia
China Singapore
Hong Kong
S. Korea
Russia Iceland Serbia
Russia Russia
Ukraine Norway
Switzerland Ukraine
Albania
UK Germany UK Czech Rep.
Sweden UK Hungary Hungary
Germany Germany
Czech Rep. Slovakia
France Italy
Colombia
Honduras
Israel Israel
Lebanon
USA USA USA USA
Canada Canada Canada Canada
S. Africa
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Portugal — Global Network Position

|cetand
Between 1993 to 2012, Portugal has trade
S'gifica relations with 52 countries in the world.
Japan’ 2N No 1 beer sales destination:

=  outside EU: Switzerland
= within EU: Spain

No 1 beer import origin from:
= outside EU: Mexico
= within EU: Spain

Portugal
@

*See datasheets for detailed import/export
i ranked countries
Ranking in EU total sales destinations:
= outside EU: 11 (2,105,810 hl)
= within EU: 13 (6,380,200 hl)

Ranking in EU total imports from:
Luxembourg . outside EU: 24 (75,040 hl)
= within EU: 15 (5,157,180 hl)

1 The diagram shows the structural position of Portugal in the global trade system of beer and the connection between and among Portugal and its
trading partners. The positions of the countriggegdetermined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region 1993 1998 2003 2008 2012
Japan Japan Macao Australia Australia
Macao Macao Australia Macao China
Australia Singapore Singapore Japan Japan

Japan Macao
Singapore
Switzerland Switzerland Switzerland Switzerland Switzerland
Iceland Norway Iceland
Norway Norway
France Spain France Spain France
UK France Spain France Spain
Spain UK Luxembourg UK Luxembourg
Belgium Germany Germany Luxembourg UK
Germany Belgium UK Germany Germany
Brazil Ecuador Brazil Mexico
Brazil Brazil
Venezuela
Israel
USA USA USA USA USA
Canada Canada Canada Canada Canada
India India
S. Africa S. Africa S. Africa S. Africa
Senegal Ivory Coast
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Between 1993 to 2012, Romania has trade
relations with 36 countries in the world.

No 1 beer sales destination:
=  outside EU: Moldova
= within EU: Bulgaria

No 1 beer import origin from:
= outside EU: Turkey
= within EU: Hungary

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outside EU: 19 (412,990 hl)
= within EU: 25 (601,270 hl)

Ranking in EU total imports from:
= outside EU: 22 (113,960 hl)
= within EU: 22 (3,197,470 hl)

1 The diagram shows thbéogt?;actura/position of Romania in the global trade system of beer and the connection between and among Romania and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Hong Kong China
Moldova Moldova Moldova Macedonia
Serbia Albania
Turkey
Georgia
Moldova
UK Bulgaria Italy Bulgaria
Germany Italy
Spain Cyprus
Bulgaria Hungary
Greece Spain
Israel Israel
USA USA USA
Canada

Ghana
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Between 1993 to 2012, Slovakia has trade
relations with 37 countries in the world.

No 1 beer sales destination:
=  outside EU: Serbia
=  within EU: Czech Republic

No 1 beer import origin from:
= outside EU: Ukraine
= within EU: Czech Republic

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outside EU: 18 (511,390 hl)
= within EU: 20 (1,652,105 hl)

Ranking in EU total imports from:
= outside EU: 26 (14,470 hl)
= within EU: 12 (9,245,950 hl)

1 The diagram shows the structural position of Slovakia in the global trade system of beer and the connection between and among Slovakia and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1993| 2003 2008 2012
Australia
Serbia Russia Russia Russia
Serbia Ukraine Serbia
Serbia
Switzerland
Czech Rep. Poland Hungary
Hungary Czech Rep. Czech Rep.
Sweden Hungary Sweden
UK Germany Germany
Latvia Lithuania Netherlands
Israel
USA Canada Canada
Canada USA USA
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Slovenia— Global Network Position

Between 1993 to 2012, Slovenia has trade
relations with 29 countries in the world.

Séibia Monténegro

No 1 beer sales destination:
= outside EU: Bosnia & Herzegovina
= within EU: Italy

Macédonia
No 1 beer import origin from:

= outside EU: Serbia
=  within EU: Austria

Bosnia&Herzegovina

*See datasheets for detailed import/export

Ci i j
a_tia ranked countries

Ranking in EU total sales destinations:

Slovenia
L 3

Humgery

Slow@kia

= outside EU: 16 (1,138,310 hl)
= within EU: 14 (5,394,420 hl)

Ranking in EU total imports from:
= outside EU: 23 (95,955 hl)
= within EU: 24 (2,657,750 hl)

1 The diagram shows the structural position of Slovenia in the global trade system of beer and the connection between and among Slovenia and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Slovenia — Top Beer Export Markets by Region Over the Years

Region 1993 1998 2003 2008 2012
China
Australia
Macedonia Bosnia&Herzegovina |Bosnia&Herzegovina
Albania Serbia Serbia
Macedonia Macedonia
Montenegro Montenegro
Switzerland Switzerland
Croatia Croatia Croatia Italy Italy
Italy Italy Italy Croatia Croatia
Sweden Austria Austria Austria Austria
Austria Germany Netherlands Romania Hungary
France Hungary Greece Malta
USA USA Canada Canada
USA USA
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Between 1993 to 2012, Spain has trade
relations with 94 countries in the world.

No 1 beer sales destination:
=  outside EU: Switzerland
= within EU: Italy

No 1 beer import origin from:
= outside EU: Mexico
= within EU: Germany

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outside EU: 15 (1,287,975 hl)
= within EU: 12 (8,749,235 hl)

Ranking in EU total imports from:
= outside EU: 2 (3,390,100 hl)
= within EU: 6 (44,988,580 hl)

1 The diagram shows the structural position of Spain in the global trade system of beer and the connection between and among Spain and its trading
partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of each
country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width
of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Spain — Top Beer Export Markets by Region Over the Years
Region 1993 1998 2003 2008 2012
apan Japan Hong Kong Japan Australia
Australia Taiwan Taiwan Australia Japan
Australia Singapore New Zealand China
Hong Kong China Hong Kong Hong Kong
Japan Singapore
Switzerland Switzerland Switzerland Switzerland Switzerland
Iceland Iceland Norway Norway
Norway Norway Iceland Ukraine
Serbia Azerbaijan Iceland
Albania
Portugal UK UK Italy Portugal
UK Italy Italy UK Italy
France France Portugal Portugal France
Sweden Portugal France France Sweden
Italy Sweden Malta Germany Germany
Venezuela Brazil Brazil Mexico Brazil
Paraguay Mexico Ecuador Chile
Chile Cuba Mexico
Uruguay Uruguay Argentina
Chile Panama
Morocco Morocco Morocco Morocco Israel
Algeria Lebanon Lebanon Algeria
Algeria Israel Lebanon
Israel
Jordan
USA USA USA USA USA
Canada Canada Canada
Guinea Ghana
Senegal Senegal
Togo
S. Africa
Ivory Coast
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Sweden — Global Network Position

losled stween 1993 to 2012, Sweden has trade
lations with 47 countries in the world.

No 1 beer sales destination:
= outside EU: Norway
=  within EU: Germany

No 1 beer import origin from:
= outside EU: Mexico

Bosniad&l egovina . Within EU: CZECh RepUinC

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outside EU: 20 (351,395 hl)
= within EU: 18 (2,656,140 hl)

Ranking in EU total imports from:
= outside EU: 7 (1,008,095 hl)
= within EU: 9 (10,327,870 hl)

1 The diagram shows the structural position of Sweden in the global trade system of beer and the connection between and among Sweden and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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1998 2003 2008 2012
Singapore Japan Japan Japan
Taiwan Singapore China China
Australia Taiwan
Singapore Australia
Iceland Norway Norway Norway
Norway Iceland Switzerland Switzerland
Switzerland Russia Iceland Iceland
Switzerland Turkey
Finland Denmark Germany Germany
France Estonia Denmark Denmark
Germany Finland Finland Finland
Denmark UK Italy Poland
UK Spain Estonia Estonia
Chile Peru
USA USA USA
S. Africa
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United Kingdom — Global Network Position

T Between 1993 to 2012, UK has trade
S relations with 117 countries in the world.
SWICaparhados
Shina s S
< Newa . .
Png | : No 1 beer sales destination:
Omn g B s = <o n = outside EU: USA

N

N

= within EU: Ireland

Buwna . ark ath\mitius
Litr@nia R wendia  NoO 1 beer import origin from:
X vay al
> ”“‘T" = outside EU: Mexico
R & o Sl * within EU: Ireland
Peju NS % NG ; e AR ,Cﬂms
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Creatia Sl Ph\? Horry(ong
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e \ = outside EU: 3 (25,286,430 hl)
HUET Geotgia 7 s]o&i_a'v Q TanZania

Panama
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Artiba
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= within EU: 5 (42,169,245 hl)

Ranking in EU total imports from:
= outside EU: 1 (10,299,590 hl)
= within EU: 1 (122,444,580 hl)

1 The diagram shows the structural position o?"Wain the global trade system of beer and the connection between and among UK and its trading
partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of each
country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width

of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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United Kingdom — Top Beer Export Markets by Region Over the Years

Region 1993 1993 2003 2008 2012
Japan Japan Australia Japan Japan
Australia Australia Japan Australia Australia
Hong Kong Hong Kong New Zealand New Zealand S. Korea
Singapore Singapore Hong Kong Singapore New Zealand
New Zealand Taiwan S. Korea S. Korea China
Switzerland Switzerland Switzerland Russia Russia
Norway Norway Norway Norway Norway
Iceland Iceland Iceland Switzerland Switzerland

Serbia Russia Turkey Ukraine
Serbia Ukraine Turkey
Ireland France Ireland France Ireland
Spain Ireland France Ireland France
Italy Italy Spain Italy Belgium
Netherlands Spain Italy Spain Netherlands
Germany Netherlands Sweden Sweden Italy
Venezuela Brazil Aruba Aruba Brazil
Mexico Uruguay Argentina Brazil Mexico
Panama Chile Barbados Chile Aruba
Guatemala Belize Jamaica Costa Rica Argentina
Costa Rica Barbados Brazil Venezuela Barbados
Oman Oman Qatar Bahrain Bahrain
Egypt Israel Israel Israel
Morocco Oman Morocco Oman
Algeria Bahrain Oman Lebanon
Qatar Egypt
USA USA USA USA
Canada Canada Canada Canada
Pakistan Sri Lanka India India
India India Bangladesh Sri Lanka
Sri Lanka
Mauritius S. Africa S. Africa S. Africa Ghana
Tanzania Ghana Kenya S. Africa
Kenya Kenya Uganda Tanzania
Benin Sudan Ivory Coast Ivory Coast
Zimbabwe Uganda Uganda
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Annex |: Geographical Coverage (9 Regions, 180 Countries)

Central & Eastern Europe and Central Asia (CEE & Central

Asia) — 18 Countries

Albania, Armenia, Azerbaijan, Belarus, Bosnia &
Herzegovina, Georgia, Kazakhstan, Kyrgyzstan, Macedonia,
Moldova, Montenegro, Russia, Serbia, Tajikistan, Turkey,
Turkmenistan, Ukraine, Uzbekistan

East Asia and Pacific — 26 countries

Australia, Brunei Darussalam, Cambodia, China, Fiji, Hong
Kong, Indonesia, Japan, Laos, Macao, Malaysia, Marshall
Islands, Micronesia, Mongolia, Myanmar, New Caledonia,
New Zealand, Papua N. Guinea, Philippines, S. Korea,
Samoa, Singapore, Solomon Islands, Thailand, Vanuatu,
Vietnam

European Union — 28 countries

Austria, Belgium, Bulgaria, Croatia, Cyprus, Czech Rep.,
Denmark, Estonia, Finland, France, Germany, Greece,
Hungary, Ireland, ltaly, Latvia, Lithuania, Luxembourg,
Malta, Netherlands, Poland, Portugal, Romania, Slovakia,
Slovenia, Spain, Sweden, UK

Non-EU Western Europe — 4 countries
Greenland, Iceland, Norway, Switzerland

Latin America & Caribbean — 33 countries

Antigua & Barbuda, Argentina, Aruba, Barbados, Belize,
Bolivia, Brazil, Cayman Islands, Chile, Colombia, Costa
Rica, Cuba, Dominica, Dominican Rep., Ecuador, El
Salvador, Guatemala, Guyana, Haiti, Honduras, Jamaica,
Mexico, Nicaragua, Panama, Paraguay, Peru, St. Kitts, St.
Lucia, St. Vincent, Suriname, Trinidad & Tobago, Uruguay,
Venezuela

Middle East & North Africa (MENA) — 18 countries

Algeria, Bahrain, Egypt, Iran, Iraq, Israel, Jordan, Kuwait,
Lebanon, Libya, Morocco, Oman, Qatar, Saudi Arabia,
Syria, Tunisia, UAE, Yemen

North America — 3 countries
Bermuda, Canada, USA
South Asia - 8 countries

Afghanistan, Bangladesh, Bhutan, India, Maldives, Nepal,
Pakistan, Sri Lanka

Sub-Saharan Africa — 42 countries

Angola, Benin, Botswana, Burkina Faso, Burundi,
Cameroon, Central African Rep., Chad, Congo, Congo DRC,
Equa. Eritrea, Guinea, Ethiopia, Gabon, Gambia, Ghana,
Guinea, Guinea-Bissau, lvory Coast, Kenya, Liberia,
Madagascar, Malawi, Mali, Mauritania, Mauritius,
Mozambique, Namibia, Niger, Nigeria, Rwanda, S. Africa,
Senegal, Seychelles, Sierra Leone, Somalia, Sudan,
Tanzania, Togo, Uganda, Zambia, Zimbabwe
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Annex Il: Data and Methods

Trade Data of Beer Time Series Greenfield Investment ties

The trade ti ies dat th iod f 1993 t The investment in the brewing sector is derived from the
e trade time series data covers the period from o . - g .

2012 (20 years). The data is from the Food & Agriculture Flnanc!al Times 'fDi Markets. database and covers
Organization (FAO) trade database. The annual trade data greenfield data over the period 2003 to September 2012.

are expressed in USD dollar values of imports and exports
between country i and country j. Due to the different . .
reporting procedures, there are two trade matrixes: one Global Ownership of Companies

contains values reported by the importing country; one The ORBIS database provides global information on firm,
contains values reported by the export country. address and postcodes, ownership status as of 2014. It
provides a static view of global investment relations of the
brewing companies.

As shown by the table below, to harmonize between the
discrepancies due to the different reporting procedures, an
average value is calculated by taking the average between
the export value reported by the exporter and the import
value reported by the importer. Values only reported by one
side are discarded.

Import

Export Value Value

Reportedby  Reported by
Exporter Importer Year Exporter Importer Average
Albania Italy 2011 4 3 3.5
Albania Macedonia 2011 7
Argentina Costa Rica 2011 105 89 97
Argentina Honduras 2011 202
Argentina Israel 2011 24 40 32
Argentina Italy 2011 107 147 127

Argentina Mexico 2011




